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Korea Meteorological Institute
273 Uam-ro, Dong-gu

Daejeon, Daejeon, 34534, Korea, Republic of

+82-426240365 www.kmiti.or.kr

법인사업자 자회사  의사결정 권한 보유한 본사

Follow

종업원 수

145 (여기)
145 (총)
52 (글로벌 최상위 모회사 전체)

D&B LEGAL STATUS TYPE

Corporation

모회사

Korea Meteorological Administration

글로벌 최상위 모회사
Government of The Republic of Korea

기업 관계도
8041 기업

산업

Associations and Organizations

매출액

62.39M 
8.50M (글로벌 최상위 모회사 전체)

회계결산일

31-12월-2023

표시통화

KRW

총 자산
4.54M

D-U-N-S®넘버(던스번호)
69-002-2453

기본 주소 첫 번째 줄(도로명 및 건물번호)

273 Uam-ro, Dong-gu
Daejeon, Daejeon, 34534, Korea, Republic
of

(기본 주소)

위도: 36.33449

경도: 127.43731

기업 요약 정보

사업 개요

Korea Meteorological Institute is a membership organization, not elsewhere classified.

정보 원천: D&B

산업

D&B HOOVERS INDUSTRIES

Associations and Organizations

ANZSIC 2006

9559 - Other Interest Group Services Not Elsewhere
Classified

US 8-DIGIT SIC

86999900 - Membership organizations, nec

ISIC REV 4

9499 - Activities of other membership organizations n.e.c.

NACE REV 2

9499 - Activities of other membership organisations n.e.c.

NAICS 2022

813990 - Other Similar Organizations (except Business,
Professional, Labor, and Political Organizations)

UK SIC 2003

9133 - Activities of other membership organisations not
elsewhere classified

UK SIC 2007

9499 - Activities of other membership organisations n.e.c.

US SIC 1987

8699 - Membership organizations, Not Elsewhere Classified

http://www.kmiti.or.kr/
https://www.linkedin.com/search/results/all/?keywords=Korea%20Meteorological%20Institute&origin=GLOBAL_SEARCH_HEADER
https://www.linkedin.com/search/results/all/?keywords=Korea%20Meteorological%20Institute&origin=GLOBAL_SEARCH_HEADER
https://www.twitter.com/search?mode=users&q=Korea%20Meteorological%20Institute
https://www.twitter.com/search?mode=users&q=Korea%20Meteorological%20Institute
https://www.facebook.com/search/top/?epa=SEARCH_BOX&q=Korea%20Meteorological%20Institute
https://www.facebook.com/search/top/?epa=SEARCH_BOX&q=Korea%20Meteorological%20Institute


목차로 돌아가기

기업 식별 번호

D-U-N-S®넘버(던스번호)

690022453
LEI 넘버(국제표준화기구에서 개발한 20자의 영문 및 숫자로 구성된 글로벌 법인식별기호)

COMMERCIAL REGISTRY BUSINESS NUMBER (KR)

1018213288

COMPANIES REGISTRY OFFICE NUMBER (KR)

1101710032827

하이라이트 정보

모회사

D-U-N-S®넘버(던스번호)

688271949

글로벌 최상위 모회사
D-U-N-S®넘버(던스번호)

688005487

국내

최상위

D-U-N-S®넘버(던스번호)

688005487

설립연도

2005

자금 여력 지표

최고

자금 여력 충분(99) 자금 여력 부족(0)

93

미래 º 장º  지표

증가 추세

수요 증가

안정적

수요 불변

감소추세

수요 감소
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Myeong Gyun Hwang

Associations and Organizations

President 위치 Korea Meteorological Institute
Daejeon, Daejeon, Korea, Republic of +82-426240365 데이터 피드백



기업 관계도

Government of The Republic of Korea
22 Itaewon-ro, Yongsan-gu, Seoul, Seoul, 04383, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-800-5487
Has Not Opted Out of Direct Marketing

Korea Railroad
Korail Bldg., Daejeon, Daejeon, 34618, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-831-5225
Has Not Opted Out of Direct Marketing

Korea Water Resources Corporation
200 Sintanjin-ro, Daedeok-gu, Daejeon, Daejeon, 34350, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-800-0897
Has Not Opted Out of Direct Marketing

Korea Development Bank
14 Eunhaeng-ro, Yeongdeungpo-gu, Seoul, Seoul, 07242, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-778-3340
Has Not Opted Out of Direct Marketing

The Export-Import Bank of Korea
38 Eunhaeng-ro, Yeongdeungpo-gu, Seoul, Seoul, 07242, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-774-4151
Has Not Opted Out of Direct Marketing

Korea Housing Finance Corporation
40 Munhyeongeumyung-ro, Nam-gu, Busan, Busan, 48400, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-012-4888
Has Not Opted Out of Direct Marketing

Korea Mine Rehabilitation and Mineral Resources Corporation
199 Hyeoksin-ro, Wonju, Gangwon, 26464, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-532-2638
Has Not Opted Out of Direct Marketing

The Peaceful Unification Advisory Council
84 Jangchungdan-ro, Jung-gu, Seoul, Seoul, 04605, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-840-8961
Has Not Opted Out of Direct Marketing

Prime Minister's Office
261 Dasom-ro, Sejong, , 30107, Korea, Republic of
D-U-N-S®넘버(던스번호): 63-108-9786
Has Not Opted Out of Direct Marketing

Ministry of Health and Welfare
10, Sejong, , 30113, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-774-5828
Has Not Opted Out of Direct Marketing

Ministry of Employment and Labor
422 Hannuri-daero, Sejong, , 30117, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-916-5116
Has Not Opted Out of Direct Marketing

Ministry of Culture, Sports and Tourism
Government Sejong Office Bldg. 15, Sejong, , 30119, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-792-2401
Has Not Opted Out of Direct Marketing



Ministry of Education
Sejong Government Complex-14, Sejong, , 30119, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-828-3571
Has Not Opted Out of Direct Marketing

Ministry of the Interior and Safety
42 Doum 6-ro, Sejong, , 30112, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-828-3592
Has Not Opted Out of Direct Marketing

Ministry of Science and ICT
477 Galmae-ro, Sejong, , 30109, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-904-8746
Has Not Opted Out of Direct Marketing

Ministry of National Defense
22 Itaewon-ro Yongsan-gu, Seoul, Seoul, 04383, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-004-1979
Has Not Opted Out of Direct Marketing

Ministry of Agriculture, Food and Rural Affairs
94 Dasom 2-ro, Sejong, , 30110, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-581-0061
Has Not Opted Out of Direct Marketing

Ministry of Government Legislation
20 Doum 5-ro, Sejong, , 30102, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-828-3563
Has Not Opted Out of Direct Marketing

Ministry of Foreign Affairs
60 Sajik-ro 8-gil, Jongno-gu, Seoul, Seoul, 03172, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-843-9884
Has Not Opted Out of Direct Marketing

Ministry of Food and Drug Safety
187 Osongsaengmyeong 2-ro, Osong-eup, Heungdeok-gu, Cheongju, Chungbuk, 28159, 
Korea, Republic of
D-U-N-S®넘버(던스번호): 63-107-5152
Has Not Opted Out of Direct Marketing

Ministry of SMEs and Startups
180 Gareum-ro, Sejong, , 30121, Korea, Republic of
D-U-N-S®넘버(던스번호): 63-107-6817
Has Not Opted Out of Direct Marketing

Anti-Corruption and Civil Rights Commission
20 Doum 5-ro, Sejong, , 30102, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-899-5640
Has Not Opted Out of Direct Marketing

Ministry of Justice
Gwacheon Government Complex-1, Gwacheon, Gyeonggi, 13809, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-828-3589
Has Not Opted Out of Direct Marketing

Ministry of Economy and Finance
42 Doum 6-ro, Sejong, , 30112, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-802-4637
Has Not Opted Out of Direct Marketing



Nuclear Safety and Security Commission
3 Sowol-ro, Jung-gu, Seoul, Seoul, 04528, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-569-8136
Has Not Opted Out of Direct Marketing

Ministry of Personnel Management
13 Jeongbu 2cheongsa-ro, Sejong, , 30128, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-984-6290
Has Not Opted Out of Direct Marketing

Ministry of Environment
11 Doum 6-ro, Sejong, , 30103, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-828-3618
Has Not Opted Out of Direct Marketing

Korea Environment Corporation
42 Hwangyeong-ro, Seo-gu, Incheon, Incheon, 22689, Korea, Republic of
D-U-N-S®넘버(던스번호): 63-115-9472
Has Not Opted Out of Direct Marketing

Korea National Park Service
22 Hyeoksin-ro, Wonju, Gangwon, 26466, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-838-3798
Has Not Opted Out of Direct Marketing

Korea Meteorological Administration
189 Cheongsa-ro, Seo-gu, Daejeon, Daejeon, 35208, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-827-1949
Has Not Opted Out of Direct Marketing

Korea Meteorological Institute
273 Uam-ro, Dong-gu, Daejeon, Daejeon, 34534, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-002-2453
Has Not Opted Out of Direct Marketing

NATIONAL INSTITUTE OF METEOROLOGICAL SCIENCES
33 Seohobuk-ro, Seogwipo, Jeju, 63568, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-879-7422
Has Not Opted Out of Direct Marketing

APEC Climate Center
12 Centum 7-ro, Haeundae-gu, Busan, Busan, 48058, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-826-1513
Has Not Opted Out of Direct Marketing

National Meteorological Satellite Center
64-18 Guam-Gil, Gwanghyewon-Myeon, Jincheon, Chungbuk, 27803, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-493-8977
Has Not Opted Out of Direct Marketing

S Meteorological and Climate Human Resources Development Institute
61 Yeouidaebang-ro 16-gil, Dongjak-gu, Seoul, Seoul, 07062, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-552-0480
Has Not Opted Out of Direct Marketing

S Chungju Commercial Office
76 Gongdan-ro, Heungdeok-gu, Cheongju, Chungbuk, 28581, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-552-0438
Has Not Opted Out of Direct Marketing



S Weather Radar Center
61 Yeouidaebang-ro 16-gil, Dongjak-gu, Seoul, Seoul, 07062, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-552-0519
Has Not Opted Out of Direct Marketing

S Jeonju Commercial Office
25 Sanggamaeul-gil, Deokjin-gu, Jeonju, Jeonbuk, 54889, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-552-0514
Has Not Opted Out of Direct Marketing

S Daegu Regional Meteorological Office
10 Hyodong-ro 2-gil, Dong-gu, Daegu, Daegu, 41179, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-552-0537
Has Not Opted Out of Direct Marketing

S Jeju Regional Office of Meteorology
32 Mandeok-ro 6-gil, Jeju, Jeju, 63278, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-552-0307
Has Not Opted Out of Direct Marketing

S Gangwon Regional Office of Meteorology
130 Gwahakdanji-ro, Sacheon-myeon, Gangneung, Gangwon, 25440, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-552-0448
Has Not Opted Out of Direct Marketing

S Busan Regional Office of Meteorology
117 Daejeo-ro 63beon-gil, Gangseo-gu, Busan, Busan, 46700, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-552-0402
Has Not Opted Out of Direct Marketing

S Daejeon Regional office of Meteorology
383 Daehak-ro, Yuseong-gu, Daejeon, Daejeon, 34142, Korea, Republic of
D-U-N-S®넘버(던스번호): 55-781-9420
Has Not Opted Out of Direct Marketing

S Gwangju Regional office of Meteorology
71 Seoam-daero, Buk-gu, Gwangju, Gwangju, 61113, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-796-9228
Has Not Opted Out of Direct Marketing

S Seoul Metropolitan offece of Meteorology
276 Gwonseon-ro, Gwonseon-gu, Suwon, Gyeonggi, 16623, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-569-8058
Has Not Opted Out of Direct Marketing

National Institute of Ecology
1210 Geumgang-Ro, Maseo-Myeon, Seocheon, Chungnam, 33657, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-982-3499
Has Not Opted Out of Direct Marketing

Korea Environmental Industry & Technology Institute
215 Jinheung-ro, Eunpyeong-gu, Seoul, Seoul, 03367, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-828-7190
Has Not Opted Out of Direct Marketing

NATIONAL INSTITUTE OF ENVIROMENTAL RESEARCH
42 Hwangyeong-ro, Seo-gu, Incheon, Incheon, 22689, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-792-5438
Has Not Opted Out of Direct Marketing



Korea Environmental Conservation Institute
YD Bldg., Seoul, Seoul, 04799, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-715-7214
Has Not Opted Out of Direct Marketing

SUDOKWON LANDFILL SITE MANAGEMENT CORP.
170 Jawonsunhwan-ro, Seo-gu, Incheon, Incheon, 22688, Korea, Republic of
D-U-N-S®넘버(던스번호): 63-115-7059
Has Not Opted Out of Direct Marketing

Nakdonggang National Institute of Biological Resources
137 Donam 2-gil, Sangju, Gyeongbuk, 37242, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-446-7356
Has Not Opted Out of Direct Marketing

Korea Institute of Hydrological Survey
217-59 Kintex-Ro, Ilsanseo-Gu, Goyang-si, Gyeonggi, 10390, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-498-5448
Has Not Opted Out of Direct Marketing

NATIONAL INSTITUTE OF BIOLOGICAL RESOURCES
42 Hwangyeong-ro, Seo-gu, Incheon, Incheon, 22689, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-829-3921
Has Not Opted Out of Direct Marketing

Korea Water and Wastewater Works Association
244 Daerim-ro, Yeongdeungpo-gu, Seoul, Seoul, 07379, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-028-8113
Has Not Opted Out of Direct Marketing

Han River Basin Environmental Agency
Han River Basin Enviornmental Office, Hanam, Gyeonggi, 12902, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-5878
Has Not Opted Out of Direct Marketing

Geum River Basin Environmental Agency
417 Daehak-ro, Yuseong-gu, Daejeon, Daejeon, 34142, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-5886
Has Not Opted Out of Direct Marketing

WWF-KOREA
15/F, Seoul, Seoul, 03160, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-419-9911
Has Not Opted Out of Direct Marketing

National Air Emission Inventory and Research Center
206 Osongsaengmyeong-ro, Osong-eup, Heungdeok-gu, Cheongju, Chungbuk, 28166, 
Korea, Republic of
D-U-N-S®넘버(던스번호): 96-328-4329
Has Not Opted Out of Direct Marketing

Han River Flood Control Office
328 Dongjak-daero, Seocho-gu, Seoul, Seoul, 06501, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-6215
Has Not Opted Out of Direct Marketing

Greenhouse Gas Inventory and Reseach Center
92 Osongsaengmyeong-ro, Osong-eup, Heungdeok-gu, Cheongju, Chungbuk, 28166, 
Korea, Republic of
D-U-N-S®넘버(던스번호): 69-569-8141
Has Not Opted Out of Direct Marketing



S Jeonbuk Regional Enviromental Office
120 Anjeon-ro, Deokjin-gu, Jeonju, Jeonbuk, 54872, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-5907
Has Not Opted Out of Direct Marketing

Office of National Environmental Conflict Resolution Commission
4/F, Sejong, , 30116, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-5860
Has Not Opted Out of Direct Marketing

S Yeongsan River Basin Environmental Office
Yeongsan Basin Enviornmental Office, Gwangju, Gwangju, 61945, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-5894
Has Not Opted Out of Direct Marketing

S Wonju Regional Enviromental Office
65 Ipchun-ro, Wonju, Gangwon, 26461, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-5899
Has Not Opted Out of Direct Marketing

S Daegu Regional Enviromental Office
301 Hwaam-ro, Dalseo-gu, Daegu, Daegu, 42768, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-5902
Has Not Opted Out of Direct Marketing

National Institute of Chemical Safety
270 Osongsaengmyeong 11-ro, Osong-eup, Heungdeok-gu, Cheongju, Chungbuk, 28164, 
Korea, Republic of
D-U-N-S®넘버(던스번호): 68-951-2888
Has Not Opted Out of Direct Marketing

S Nakdong River Basin Environmental Office
5 Jungang-daero 250beon-gil, Seongsan-gu, Changwon, Gyeongnam, 51439, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-5881
Has Not Opted Out of Direct Marketing

YeongSan River Flood Control Office
25 Jukbong-daero 22beon-gil, Seo-gu, Gwangju, Gwangju, 61934, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-6231
Has Not Opted Out of Direct Marketing

Geum River Flood Control Office
551 Geumbyeok-ro, Gongju, Chungnam, 32595, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-6228
Has Not Opted Out of Direct Marketing

S Ministry of Environment Atmospheric Environment Agency
34 Wongojan-ro, Danwon-gu, Ansan, Gyeonggi, 15353, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-5873
Has Not Opted Out of Direct Marketing

National Environment Human Resource Development Center
42 Hwangyeong-ro, Seo-gu, Incheon, Incheon, 22689, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-569-8328
Has Not Opted Out of Direct Marketing

Korean Institute for Water Techonlogy Certification
20 Gukgasandan-daero 40-gil, Guji-myeon, Dalseong-gun, Daegu, Daegu, 43008, 
Korea, Republic of
D-U-N-S®넘버(던스번호): 69-557-6273
Has Not Opted Out of Direct Marketing



The national nature trust
Seohyun Bldg., Anyang, Gyeonggi, 13943, Korea, Republic of
D-U-N-S®넘버(던스번호): 55-783-1964
Has Not Opted Out of Direct Marketing

Nakdong River Flood Control Office
88 Nakdongnam-ro 1233beon-gil, Saha-gu, Busan, Busan, 49300, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-045-6223
Has Not Opted Out of Direct Marketing

Ministry of Gender Equality and Family
209 Sejong-daero, Jongno-gu, Seoul, Seoul, 03171, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-828-3621
Has Not Opted Out of Direct Marketing

Ministry of Unification
5,6,7,8/F Seoul Government Complex, Seoul, Seoul, 03171, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-828-3576
Has Not Opted Out of Direct Marketing

Ministry of Land, Infrastructure and Transport
11 Doum 6-ro, Sejong, , 30103, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-794-9719
Has Not Opted Out of Direct Marketing

Ministry of Trade, Industry and Energy
12,13, Sejong, , 30118, Korea, Republic of
D-U-N-S®넘버(던스번호): 63-112-8089
Has Not Opted Out of Direct Marketing

Financial Services Commission
209 Sejong-daero, Jongno-gu, Seoul, Seoul, 03171, Korea, Republic of
D-U-N-S®넘버(던스번호): 63-110-6614
Has Not Opted Out of Direct Marketing

Fair Trade Commission
95 Dasom 3-ro, Sejong, , 30108, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-031-4687
Has Not Opted Out of Direct Marketing

Office for Government Policy Coordination
261 Dasom-ro, Sejong, , 30107, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-043-4179
Has Not Opted Out of Direct Marketing

Ministry of Patriots and Veterans Affairs
9 Doum 4-ro, Sejong, , 30113, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-051-5791
Has Not Opted Out of Direct Marketing

Ministry Oceans and Fisheries
94 Dasom 2-ro, Sejong, , 30110, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-960-5768
Has Not Opted Out of Direct Marketing

S Prime Minister's Secretariat
261 Dasom-ro, Sejong, , 30107, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-773-7000
Has Not Opted Out of Direct Marketing



Korea Overseas Infrastructure & Urban Development Corporation
50, 51/F Three Ifc, Seoul, Seoul, 07326, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-507-1641
Has Not Opted Out of Direct Marketing

Korea Communications Commission
47 Gwanmun-ro, Gwacheon, Gyeonggi, 13809, Korea, Republic of
D-U-N-S®넘버(던스번호): 55-780-0189
Has Not Opted Out of Direct Marketing

National Human Rights Commission of Korea
340 Samil-daero, Jung-gu, Seoul, Seoul, 04551, Korea, Republic of
D-U-N-S®넘버(던스번호): 63-107-1461
Has Not Opted Out of Direct Marketing

National Election Commission
44 Hongchonmal-ro, Gwacheon, Gyeonggi, 13809, Korea, Republic of
D-U-N-S®넘버(던스번호): 63-107-4775
Has Not Opted Out of Direct Marketing

Office of National Security
22 Itaewon-ro, Yongsan-gu, Seoul, Seoul, 04383, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-570-8212
Has Not Opted Out of Direct Marketing

National Security Council
22 Itaewon-ro, Yongsan-gu, Seoul, Seoul, 04383, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-550-4070
Has Not Opted Out of Direct Marketing

National Intelligence Service
34 Heonilleung-gil, Seocho-gu, Seoul, Seoul, 06795, Korea, Republic of
D-U-N-S®넘버(던스번호): 63-107-7872
Has Not Opted Out of Direct Marketing

Office of the President
22 Itaewon-ro, Yongsan-gu, Seoul, Seoul, 03048, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-831-6947
Has Not Opted Out of Direct Marketing

Botschaft der Republik Korea
Gregor-Mendel-Straße 25, Wien, Wien, 1180, Austria
D-U-N-S®넘버(던스번호): 30-002-3375
Has Not Opted Out of Direct Marketing

PRESIDENTIAL SECURITY SERVICE REPUBLIC OF KOREA
22 Itaewon-ro, Yongsan-gu, Seoul, Seoul, 04383, Korea, Republic of
D-U-N-S®넘버(던스번호): 63-107-7109
Has Not Opted Out of Direct Marketing

THE Board of Audit and Inspection of KOREA
112 Bukchon-ro, Jongno-gu, Seoul, Seoul, 03050, Korea, Republic of
D-U-N-S®넘버(던스번호): 68-828-3535
Has Not Opted Out of Direct Marketing

AMBASADA REPUBLIKI KOREI POLUDNIOWEJ
Ul. Szwolezerów 6, Warszawa, Mazowieckie, 00-464, Poland
D-U-N-S®넘버(던스번호): 42-337-8978
Has Not Opted Out of Direct Marketing



목차로 돌아가기

AMBASADA KOREANSKIEJ REPUBLIKI LUDOWO DEMOKRATYCZNEJ W POLSCE
Ul. Bobrowiecka 1a, Warszawa, Mazowieckie, 00-728, Poland
D-U-N-S®넘버(던스번호): 36-624-7561
Has Not Opted Out of Direct Marketing

National Economic Advisory Council
1 Jong-ro, Jongno-gu, Seoul, Seoul, 03154, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-550-4069
Has Not Opted Out of Direct Marketing

S AMBASADA REPUBLIKE KOREJE
Beograd bb, Beograd (Savski Venac), , 11000, Serbia
D-U-N-S®넘버(던스번호): 75-417-0859
Has Not Opted Out of Direct Marketing

Corruption Investigation Office for High-Ranking Officials
47 Gwanmun-ro, Gwacheon, Gyeonggi, 13809, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-591-5226
Has Not Opted Out of Direct Marketing

Presidential Advisory Council on Science & Technology
1 Jong-ro, Jongno-gu, Seoul, Seoul, 03154, Korea, Republic of
D-U-N-S®넘버(던스번호): 69-552-0245
Has Not Opted Out of Direct Marketing



기업 개요
Key ID  숫자: 212022989

핵심 기업 관계

감사기관

NA

산업 분류 코드

ANZSIC 2006

9559 - Other Interest Group Services Not Elsewhere Classified (Primary)

ISIC REV 4

9499 - Activities of other membership organizations n.e.c. (Primary)

NACE REV 2

9499 - Activities of other membership organisations n.e.c. (Primary)

NAICS 2022

813990 - Other Similar Organizations (except Business, Professional, Labor, and Political Organizations) (Primary)

UK SIC 2003

9133 - Activities of other membership organisations not elsewhere classified (Primary)

UK SIC 2007

9499 - Activities of other membership organisations n.e.c. (Primary)

US 8-DIGIT SIC

86999900 - Membership organizations, nec (Primary)

US SIC 1987

8699 - Membership organizations, Not Elsewhere Classified (Primary)

사업 개요

Korea Meteorological Institute is a membership organization, not elsewhere classified.

정보 원천: D&B

SM



요약 재무

재무 기준 KRW(mil) 1년 성장율

매출액 88,453.0 NA

재무기준일자 31-Dec-2024

© 2025 Dun & Bradstreet, Inc. All rights reserved.
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시그널 보고서

목차로 돌아가기

97
Services are Cloud Hosted

Signals the likelihood that a company provides cloud-hosted products and services based on information found in news stories,

the company's website, and other sources.

Services are cloud hosted

86
Technology Adopter

Signals the likelihood that a company is a strong adopter of technology solutions based on evidence found in news stories, the

company website, and other information sources.

Is a technology adopter

81
High Bandwidth

Signals the likelihood that a company requires high communication bandwidth based on its aggregate ranking for other relevant

signals.

Has high bandwidth needs

64
Recent News Presence

Signals the level of a company's business news presence relative to other companies with news presence over the last 90 days.

News Presence

55
Big Data

Signals the likelihood that a company provides products or services related to the storage or analysis of big data based on

information found in news stories, the company's website, and other sources.

Works with big data

51
Ecommerce

Signals the extent to which a company in the D&B Hoovers database utilizes Ecommerce as a sales channel or transaction

platform or delivers software or services that enable Ecommerce.

Conducts eCommerce



뉴스

KAI challenges Cheollian Satellite No. 5 contractor selection in
court dispute
Chosunbiz
2달 전 28-8월-2025 448 단어 개수

In the first domestic privately-led geostationary weather satellite project, "Cheollian 

Satellite No. 5," Korea Aerospace Industries (KAI) has filed a lawsuit against the Kore…

biz.chosun.com

Inhibitory Effects of Aquadag, a Black Carbon Surrogate, on
Microbial Growth via Surface-Mediated Stress: Evidence from
Adenosine Triphosphate Assay
Multidisciplinary Digital Publishing Institute
2달 전 28-8월-2025 347 단어 개수

Department of Environmental Engineering, Chungnam National University, Daejeon 

34134, Republic of Korea …

mdpi.com/rss

Hongik University Lab Adopts Theta EdgeCloud for AI Research
Bit News Bot
3달 전 9-7월-2025 551 단어 개수

Hongik University Lab Partners with Theta EdgeCloud to Advance AI and Big Data 

Research with Decentralized GPU Computing …

bitnewsbot.com

Theta Network welcomes the prestigious Hongik University as
the 21st academia customer of EdgeCloud Hybrid
Medium
3달 전 9-7월-2025 465 단어 개수

We're pleased to announce that the High-Performance Data Processing & Analysis Lab 

at Hongik University , led by Associate Professor Eun-Sung Jung , has joined as a new…

medium.com

Hongik University Partners with Theta EdgeCloud for Advanced
AI Research
BITRSS Crypto and Bitcoin World News
3달 전 9-7월-2025 604 단어 개수

https://biz.chosun.com/en/en-industry/2025/08/28/IOHKVXFOS5EIPIEQFQYAV3SBVA/
https://biz.chosun.com/en/en-industry/2025/08/28/IOHKVXFOS5EIPIEQFQYAV3SBVA/
https://biz.chosun.com/en/en-industry/2025/08/28/IOHKVXFOS5EIPIEQFQYAV3SBVA/
https://www.mdpi.com/2305-6304/13/9/719
https://www.mdpi.com/2305-6304/13/9/719
https://www.mdpi.com/2305-6304/13/9/719
https://www.mdpi.com/2305-6304/13/9/719
https://bitnewsbot.com/hongik-university-lab-adopts-theta-edgecloud-for-ai-research/
https://bitnewsbot.com/hongik-university-lab-adopts-theta-edgecloud-for-ai-research/
https://medium.com/theta-network/theta-network-welcomes-the-prestigious-hongik-university-as-the-21st-academia-customer-of-edgecloud-3818ed7e2c5c
https://medium.com/theta-network/theta-network-welcomes-the-prestigious-hongik-university-as-the-21st-academia-customer-of-edgecloud-3818ed7e2c5c
https://medium.com/theta-network/theta-network-welcomes-the-prestigious-hongik-university-as-the-21st-academia-customer-of-edgecloud-3818ed7e2c5c
https://bitrss.com/hongik-university-partners-with-theta-edgecloud-for-advanced-ai-research-105698
https://bitrss.com/hongik-university-partners-with-theta-edgecloud-for-advanced-ai-research-105698


44 minutes ago  KEY TAKEAWAYS  Hongik University partners with Theta EdgeCloud 

to enhance AI model training and big data workflows. …

bitrss.com

Theta Network Welcomes Prestigious Hongik University as the
21st Academia Customer of EdgeCloud Hybrid
NewsBTC
3달 전 8-7월-2025 697 단어 개수

Strict editorial policy that focuses on accuracy, relevance, and impartiality  Morbi 

pretium leo et nisl aliquam mollis. …

newsbtc.com

LIG Nex1 Achieves Over 4 Trillion Won in Orders in Q1
BusinessKorea
5달 전 9-5월-2025 607 단어 개수

Backlog of Orders Approaches 23 Trillion Won  LIG Nex1's Cheongung-II medium-

range surface-to-air missile system (Photo courtesy of LIG Nex1) …

businesskorea.co.kr

LIG Nex1 Secures 320.7 Billion-Won Contract for Next-Gen
Weather Satellite Development
Korea News Gazette
5달 전 3-5월-2025 196 단어 개수

Seoul: LIG Nex1 Co., a key player in South Korea's defense and aerospace sectors, has 

announced the signing of a 320.7 billion-won (US$224 …

koreanewsgazette.com

LIG Nex1 wins contract for next-generation weather satellite
Naver
5달 전 2-5월-2025 161 단어 개수

Cheollian Satellite 5. (LIG Nex1) South Korean defense and aerospace company LIG 

Nex1 announced Thursday it signed a 320.7 billion won ($223 …

naver.com

LIG Nex1 signs 320.7 bln-won deal to develop next-gen weather
satellite
Naver
5달 전 1-5월-2025 233 단어 개수

https://bitrss.com/hongik-university-partners-with-theta-edgecloud-for-advanced-ai-research-105698
https://www.newsbtc.com/news/company/theta-network-welcomes-prestigious-hongik-university-as-the-21st-academia-customer-of-edgecloud-hybrid/
https://www.newsbtc.com/news/company/theta-network-welcomes-prestigious-hongik-university-as-the-21st-academia-customer-of-edgecloud-hybrid/
https://www.newsbtc.com/news/company/theta-network-welcomes-prestigious-hongik-university-as-the-21st-academia-customer-of-edgecloud-hybrid/
https://www.businesskorea.co.kr/news/articleView.html?idxno=241802
https://www.businesskorea.co.kr/news/articleView.html?idxno=241802
https://www.koreanewsgazette.com/lig-nex1-secures-320-7-billion-won-contract-for-next-gen-weather-satellite-development/
https://www.koreanewsgazette.com/lig-nex1-secures-320-7-billion-won-contract-for-next-gen-weather-satellite-development/
https://www.koreanewsgazette.com/lig-nex1-secures-320-7-billion-won-contract-for-next-gen-weather-satellite-development/
https://n.news.naver.com/mnews/article/009/0005486208
https://n.news.naver.com/mnews/article/009/0005486208
https://n.news.naver.com/mnews/article/001/0015364292
https://n.news.naver.com/mnews/article/001/0015364292
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LIG Nex1-satellite project  LIG Nex1 signs 320.7 bln-won deal to develop next-gen 

weather satellite …

naver.com

https://n.news.naver.com/mnews/article/001/0015364292


기업 동향 정보(Trigger)

NEWS: NON-CLASSIFIED

Hongik University Lab Adopts Theta EdgeCloud for AI Research
3달 전 9-7월-2025 오전 2:03

Hongik University Lab Partners with Theta EdgeCloud to Advance AI and Big
Data Research with Decentralized GPU Computing Hongik University 's…

보고서 내 포함된 기업명: MINISTRY OF EDUCATION, Korea Meteorological Institute

NEWS: NON-CLASSIFIED

Hongik University Partners with Theta EdgeCloud for Advanced
AI Research
3달 전 9-7월-2025 오전 12:52

44 minutes ago KEY TAKEAWAYS Hongik University partners with Theta
EdgeCloud to enhance AI model training and big data workflows. The…

보고서 내 포함된 기업명: MINISTRY OF EDUCATION, Seoul National University, STANFORD
UNIVERSITY, Korea Meteorological Institute

NEWS: NON-CLASSIFIED

LIG Nex1 Secures 320.7 Billion-Won Contract for Next-Gen
Weather Satellite Development
5달 전 3-5월-2025 오전 12:15

Seoul: LIG Nex1 Co., a key player in South Korea's defense and aerospace
sectors, has announced the signing of a 320.7 billion-won (US$224 million)…

보고서 내 포함된 기업명: LIG Nex1 Co., Ltd., Korea Meteorological Institute

NEWS: NON-CLASSIFIED

LIG Nex1 wins contract for next-generation weather satellite
5달 전 2-5월-2025 오전 10:55

Cheollian Satellite 5. (LIG Nex1) South Korean defense and aerospace
company LIG Nex1 announced Thursday it signed a 320.7 billion won ($22…

보고서 내 포함된 기업명: Korea Meteorological Institute

NEWS: NON-CLASSIFIED

LIG Nex1 signs 320.7 bln-won deal to develop next-gen weather
satellite
5달 전 1-5월-2025 오후 3:29

LIG Nex1-satellite project LIG Nex1 signs 320.7 bln-won deal to develop
next-gen weather satellite SEOUL, May 1 (Yonhap) -- LIG Nex1 Co., a majo…

보고서 내 포함된 기업명: Korea Meteorological Institute
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가까운 동종업계 기업

더보기

Daejeon Seobu Rotary Club Follow

Daejeon, Daejeon, Korea, Republic of

+82-422730808

Associations and Organizations

Private Independent

D-U-N-S: 68-947-8326

매출액 USD: 0.55M

종업원 수(본 사업장): 5

종업원 수(전체): 5

더보기

Munhwa Samik Mansion Apartment Management Office

Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Private Independent

D-U-N-S: 68-899-6043

매출액 USD: 0.62M

종업원 수(본 사업장): 10

종업원 수(전체): 10

더보기

Bright Mirae Social Cooperative Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Nonprofit Independent

D-U-N-S: 69-643-2559

매출액 USD: 372.03K

더보기

Donggeurami Resources Bong Society Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Private Independent

D-U-N-S: 69-584-7352

매출액 USD: 218.51K

종업원 수(본 사업장): 1

종업원 수(전체): 1

더보기

Korea Coffee Machine Codi Ne E Teo Association Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Nonprofit Independent

D-U-N-S: 96-331-5550

매출액 USD: 335.29K



더보기

Daejeon Metropolitan City Physical Hoe Follow

Daejeon, Daejeon, Korea, Republic of

+82-422567971

Associations and Organizations

Private Independent

D-U-N-S: 68-783-7602

매출액 USD: 437.01K

종업원 수(본 사업장): 212

종업원 수(전체): 212

더보기

AREUM DRI CO.,LTD. Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Private Independent

D-U-N-S: 69-492-8296

매출액 USD: 218.51K

종업원 수(본 사업장): 4

종업원 수(전체): 4

더보기

Korea System Security Institute Follow

Daejeon, Daejeon, Korea, Republic of

+82-423503119

Associations and Organizations

Nonprofit Independent

D-U-N-S: 69-524-2773

매출액 USD: 375.25K

종업원 수(본 사업장): 9

종업원 수(전체): 9

더보기

Millennium Plaza Management Dan Follow

Daejeon, Daejeon, Korea, Republic of

+82-424861502

Associations and Organizations

Private Independent

D-U-N-S: 98-749-6662

매출액 USD: 218.35K

종업원 수(본 사업장): 3

종업원 수(전체): 3

더보기

Dusan Family Town Sangga Cooperative Follow

Daejeon, Daejeon, Korea, Republic of

+82-424889980

Associations and Organizations

Private Independent

D-U-N-S: 68-935-9510

매출액 USD: 0.55M

종업원 수(본 사업장): 3

종업원 수(전체): 3



더보기

Cooperative Maru Construction Follow

Daejeon, Daejeon, Korea, Republic of

+82-422550001

Associations and Organizations

Nonprofit Independent

D-U-N-S: 69-582-1271

매출액 USD: 0.52M

자산: 165M

종업원 수(본 사업장): 4

종업원 수(전체): 4

더보기

Shinhwa Scholarship Foundation Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Nonprofit Independent

D-U-N-S: 96-343-4885

매출액 USD: 335.29K

더보기

Daejeon Youth Eul World Ro Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Nonprofit Independent

D-U-N-S: 96-332-7483

매출액 USD: 327.52K

더보기

Corporation Traditional Folk Culture Preservation Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Nonprofit Independent

D-U-N-S: 68-839-3129

매출액 USD: 436.69K

종업원 수(본 사업장): 4

종업원 수(전체): 4

더보기

Dongmun Presbyterian Church Follow

Daejeon, Daejeon, Korea, Republic of

+82-426232993

Associations and Organizations

Private Independent

D-U-N-S: 68-825-8621

매출액 USD: 437.01K

종업원 수(본 사업장): 3

종업원 수(전체): 3

Modoo Taxi Cooperative Follow

Daejeon, Daejeon, Korea, Republic of 매출액 USD: 372.03K



더보기

Associations and Organizations

Nonprofit Independent

D-U-N-S: 69-526-2819

더보기

Foundation Beobinwon Buddhism Daejeon Chungnamgyogu

Follow

Daejeon, Daejeon, Korea, Republic of

+82-422533988

Associations and Organizations

Private Independent

D-U-N-S: 68-839-3210

매출액 USD: 0.55M

종업원 수(본 사업장): 5

종업원 수(전체): 5

더보기

Christian Gamrihoebanseok Church Follow

Daejeon, Daejeon, Korea, Republic of

+82-425831042

Associations and Organizations

Private Independent

D-U-N-S: 69-397-6671

매출액 USD: 218.51K

종업원 수(본 사업장): 1

종업원 수(전체): 1

더보기

CONGREGATIO JESU FOUNDATION Follow

Daejeon, Daejeon, Korea, Republic of

+82-422546530

Associations and Organizations

Nonprofit Independent

D-U-N-S: 68-851-0492

매출액 USD: 436.69K

종업원 수(본 사업장): 7

종업원 수(전체): 7

더보기

Haram Kindergarten Follow

Daejeon, Daejeon, Korea, Republic of

+82-422724700

Associations and Organizations

Private Independent

D-U-N-S: 98-749-2729

매출액 USD: 218.51K

종업원 수(본 사업장): 5

종업원 수(전체): 5

Domadong Baptist Church Follow

Daejeon, Daejeon, Korea, Republic of 매출액 USD: 0.55M
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더보기

+82-425242607

Associations and Organizations

Private Independent

D-U-N-S: 68-839-2473

종업원 수(본 사업장): 5

종업원 수(전체): 5

더보기

Cheongsol Social Cooperative Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Nonprofit Independent

D-U-N-S: 69-659-7445

매출액 USD: 372.03K

더보기

Daejeon Dolbom Jiwon Association Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Nonprofit Independent

D-U-N-S: 69-683-3224

매출액 USD: 327.76K

더보기

Ga Suwon Neul Green Church Follow

Daejeon, Daejeon, Korea, Republic of

+82-425411004

Associations and Organizations

Private Independent

D-U-N-S: 98-749-6673

매출액 USD: 218.35K

종업원 수(본 사업장): 2

종업원 수(전체): 2

더보기

Sanseo Social Cooperative Follow

Daejeon, Daejeon, Korea, Republic of

Associations and Organizations

Nonprofit Independent

D-U-N-S: 69-671-8478

매출액 USD: 372.03K



가까운 기업

더보기

Baejae Information Communication Follow

Daejeon, Daejeon, Korea, Republic of

+82-425205738

Computer System Design Services

Private Independent

D-U-N-S: 68-784-0556

자산: 44M

종업원 수(본 사업장): 5

종업원 수(전체): 5

더보기

Dongseong Packing Follow

Daejeon, Daejeon, Korea, Republic of

+82-422262287

Printing

Private Independent

D-U-N-S: 68-783-9285

자산: 142M

종업원 수(본 사업장): 3

종업원 수(전체): 3

더보기

Nara Computer Follow

Daejeon, Daejeon, Korea, Republic of

+82-425443240

Computer, Office Equipment and Software

Merchant Wholesalers

Private Independent

D-U-N-S: 68-784-2498

매출액 USD: 123.36K

종업원 수(본 사업장): 1

종업원 수(전체): 1

더보기

TAEGWANG CO. Follow

Daejeon, Daejeon, Korea, Republic of

+82-425240733

Home and Garden Retail

Private Independent

D-U-N-S: 69-025-6515

매출액 USD: 306.50K

종업원 수(본 사업장): 2

종업원 수(전체): 2

Daejeon Seobu Rotary Club Follow

Daejeon, Daejeon, Korea, Republic of

+82-422730808

Associations and Organizations

Private Independent

D-U-N-S: 68-947-8326

매출액 USD: 0.55M

종업원 수(본 사업장): 5

종업원 수(전체): 5



더보기

더보기

Daechang Construction Material Wood Sangsa Follow

Daejeon, Daejeon, Korea, Republic of

+82-424861925

Construction and Hardware Materials

Wholesale

Private Independent

D-U-N-S: 69-021-8474

매출액 USD: 1.07M

종업원 수(본 사업장): 1

종업원 수(전체): 1

더보기

Magic Hearing Aid Follow

Daejeon, Daejeon, Korea, Republic of

+82-422218100

Professional and Commercial Equipment

Wholesale

Private Independent

D-U-N-S: 68-814-0244

매출액 USD: 127.78K

종업원 수(본 사업장): 1

종업원 수(전체): 1

더보기

Kong Maeul Food Follow

Daejeon, Daejeon, Korea, Republic of

+82-425328246

Food Manufacturing

Private Independent

D-U-N-S: 68-784-0383

매출액 USD: 141.65K

종업원 수(본 사업장): 1

종업원 수(전체): 1

더보기

Rinna E Hanbat Branch Follow

Daejeon, Daejeon, Korea, Republic of

+82-425243651

Home and Garden Retail

Private Independent

D-U-N-S: 68-784-2165

매출액 USD: 306.72K

종업원 수(본 사업장): 2

종업원 수(전체): 2

Lee Jong Sung Tax Accounting Consulting Follow

Daejeon, Daejeon, Korea, Republic of

+82-424723171

Accounting and Tax Preparation

Private Independent

매출액 USD: 93.53K

종업원 수(본 사업장): 5

종업원 수(전체): 5



더보기

D-U-N-S: 68-875-7059

더보기

Youngchang Industrial Co.,Ltd. Follow

Daejeon, Daejeon, Korea, Republic of

+82-422728597

Machinery and Equipment Manufacturing

Private Independent

D-U-N-S: 68-858-0581

자산: 167M

종업원 수(본 사업장): 4

종업원 수(전체): 4

더보기

Jonghab Heavy Machinery Co.,Ltd. Follow

Daejeon, Daejeon, Korea, Republic of

+82-422551244

Specialty Construction Trade Contractors

Private Independent

D-U-N-S: 68-877-8365

매출액 USD: 0.58M

종업원 수(본 사업장): 3

종업원 수(전체): 3

더보기

Sandeul Pharmacy Follow

Daejeon, Daejeon, Korea, Republic of

+82-426211246

Pharmacies and Personal Care Stores

Private Independent

D-U-N-S: 68-894-9054

매출액 USD: 118.53K

종업원 수(본 사업장): 1

종업원 수(전체): 1

더보기

Shinbaramnan Steamed Bread Homemade Dumpling Follow

Daejeon, Daejeon, Korea, Republic of

+82-422820561

Trucking

Private Independent

D-U-N-S: 69-029-7785

매출액 USD: 443.46K

종업원 수(본 사업장): 5

종업원 수(전체): 5



더보기

Hakcheon General Interior Follow

Daejeon, Daejeon, Korea, Republic of

Textile Manufacturing

Private Independent

D-U-N-S: 69-410-9064

매출액 USD: 113.96K

종업원 수(본 사업장): 4

종업원 수(전체): 4

더보기

Tongtong Indoor Macha Follow

Daejeon, Daejeon, Korea, Republic of

+82-425312260

Restaurants and Bars

Private Independent

D-U-N-S: 68-939-5081

매출액 USD: 87.47K

종업원 수(본 사업장): 3

종업원 수(전체): 3

더보기

Hoseong Cereal Follow

Daejeon, Daejeon, Korea, Republic of

Specialty Construction Trade Contractors

Private Independent

D-U-N-S: 68-876-7462

매출액 USD: 279.64K

종업원 수(본 사업장): 1

종업원 수(전체): 1

더보기

Gukilki Center Follow

Daejeon, Daejeon, Korea, Republic of

+82-422541313

Metal Products Manufacturing

Private Independent

D-U-N-S: 68-783-7597

매출액 USD: 77.71K

종업원 수(본 사업장): 1

종업원 수(전체): 1

더보기

Sea Sok Natural San Follow

Daejeon, Daejeon, Korea, Republic of

+82-428628808

Restaurants and Bars

Private Independent

D-U-N-S: 98-749-4928

매출액 USD: 58.31K

종업원 수(본 사업장): 2

종업원 수(전체): 2

Aura J Follow



더보기

Daejeon, Daejeon, Korea, Republic of

+82-425377707

Personal Care Services

Private Independent

D-U-N-S: 98-749-6434

매출액 USD: 55.81K

종업원 수(본 사업장): 2

종업원 수(전체): 2

더보기

TW Investment Co., Ltd. Follow

Daejeon, Daejeon, Korea, Republic of

Consulting Services

Private Independent

D-U-N-S: 69-524-5305

매출액 USD: 461.98K

종업원 수(본 사업장): 6

종업원 수(전체): 6

더보기

Donggungjjimdalmaecheon Branch Follow

Daegu, Daegu, Korea, Republic of

+82-533267006

Restaurants and Bars

Private Independent

D-U-N-S: 69-530-8524

매출액 USD: 58.31K

종업원 수(본 사업장): 7

종업원 수(전체): 7

더보기

Cham Good Nose, ear, and throat hospital Follow

Daejeon, Daejeon, Korea, Republic of

+82-425419004

Physicians and Health Practitioners

Private Independent

D-U-N-S: 69-560-4003

매출액 USD: 385.26K

종업원 수(본 사업장): 4

종업원 수(전체): 4

더보기

Seonil Hardware Follow

Daejeon, Daejeon, Korea, Republic of

+82-422853500

Metal Products Manufacturing

Private Independent

D-U-N-S: 68-814-0203

자산: 274M

종업원 수(본 사업장): 4

종업원 수(전체): 4

Legend Baseball Zone Follow

Daejeon, Daejeon, Korea, Republic of

Miscellaneous Amusement and Recreation

매출액 USD: 377.69K
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더보기

Private Independent

D-U-N-S: 69-479-7292

종업원 수(본 사업장): 1

종업원 수(전체): 1



사용중인 기술
No items available.
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Membership Organizations

간단한 5 실

Organizations in this industry promote the business, professional, and political interests of their members. Major organizations include the

AARP, the American Medical Association, the National Education Association, and the National Rifle Association, all based in the US, along

with the International Chamber of Commerce (France) and the International Bar Association (the UK).

Most membership organizations generally operate within a single country or region of the world, though some larger organizations have

international affiliates, or operate through a global network of regional offices. The growing importance of the global market has led

membership organizations to focus more attention on international issues.

The US industry includes over 40,000 establishments (single-location organizations and units of multi-location organizations) with combined

annual revenue of about $80 billion.

Religious organizations, civic and social organizations, grantmaking organizations, and social advocacy organizations are not included in this

industry. Business & Professional Associations and Labor Unions, which are included in this industry, are covered further in separate profiles.

Similarly structured groups with different missions are covered in the Health Fundraising Organizations and Nonprofit Institutions industry

profiles.

업계에서 통용되는 줄임말 표현 보기

9 업 전망

Domestic demand for membership organizations is forecast to grow at an annual compounded rate of 4% between 2024 and 2029, based on

changes in physical volume and unit prices.
Data Published: December 2024.

9 업 º 장 추Á 고

Reflects snapshot of industry performance vs. industry risk over the next 12 to 24 months relative to other U.S. industries, along with short

descriptions of vital demand and risk factors influencing the industry. Use to quickly determine the overall projected health of an industry.

Demand: Depends on business activity

Need effective marketing

Risk: Loss of membership

재무 정보 보기

시장 트렌드, 위협 “  기회 요인 보기

저 중 고

9 업 전망 지표

US corporate profits, an indicator of corporate sponsorships, memberships, and donations, rose 5.50% in the first quarter of 2025

compared to the same period in 2024.US personal income, which drives consumer spending on membership organizations, rose 4.70% in

June 2025 compared to the same month in 2024.



First Research forecasts are based on INFORUM forecasts that are licensed from the Interindustry Economic Research Fund, Inc. (IERF) in

College Park, MD. INFORUM's "interindustry-macro" approach to modeling the economy captures the links between industries and the

aggregate economy.

주요 경영 과제 및 비즈니스 이슈

Reliance on Volunteer Services

A top challenge for organizations with growing membership is insufficient staff.

What are some of the main challenges of organizations
today?

Dependence on Membership

Organizations rely on membership dues as their primary source of revenue and offer various levels of membership at different prices.

How does the organization work to maintain a healthy membership?

Marketing and Advertising Expenses

Organizations may need to engage in marketing and advertising activities to maintain membership.

What is the organization's strategy for conducting effective marketing and advertising
campaigns?

위협요인 더보기

주요 기회 및 비즈니스 이슈

Non-Dues Revenue

To be less dependent on membership dues, organizations can focus on diversifying their revenue streams.

How can organizations reduce reliance on membership dues?



Job Placement, Training, and Career Services

A challenging job market coincides with an increased demand for job placement, professional training, and other career services.

What career services does the organization provide?

Online Communities

Organizations can use online communities to connect with their members, share information, and build relationships.

How does the organization conduct research on its members?

기회요인 더보기

임원 말씀 자료

최고경영자 - CEO

Executives take the lead in publicizing the value of the organization and promoting it as worthwhile for members.

CEO: How does the organization publicize and promote itself?

인적 자원 - HR

For best results, volunteer efforts need to be managed by a professional staff.

HR: How does the organization manage its volunteer staff?

최고재무책임자 - CFO

An organization may find value in providing job placement, professional training, and career services.

CFO: How does the organization earn revenue outside of membership dues?

영업/마케팅 부5 장 - 영업

Membership organizations typically offer a variety of pricing plans, including discounts for students.

Sales: What pricing plans does the organization offer?

최고정보책임자 - CIO

Organizations use software for a variety of functions, including association management, database management, and to enable electronic

payment.



목차로 돌아가기

CIO: What software does the organization use?

대화 주제 “  대표자 인사이트 더보기
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9 업 J Á  내용

Organizations in this industry promote the business, professional, and political interests of their members. Major organizations include the

AARP, the American Medical Association, the National Education Association, and the National Rifle Association, all based in the US, along

with the International Chamber of Commerce (France) and the International Bar Association (the UK).

Most membership organizations generally operate within a single country or region of the world, though some larger organizations have

international affiliates, or operate through a global network of regional offices. The growing importance of the global market has led

membership organizations to focus more attention on international issues.

The US industry includes over 40,000 establishments (single-location organizations and units of multi-location organizations) with combined

annual revenue of about $80 billion.

Religious organizations, civic and social organizations, grantmaking organizations, and social advocacy organizations are not included in this

industry. Business & Professional Associations and Labor Unions, which are included in this industry, are covered further in separate profiles.

Similarly structured groups with different missions are covered in the Health Fundraising Organizations and Nonprofit Institutions industry

profiles.

경쟁 구도

Demand is driven by business and political activity. The profitability of individual organizations depends on membership dues and effective

marketing. Large organizations have advantages in diverse membership. Small organizations can compete effectively by serving niche

industries and local markets. The US industry is highly fragmented: the top 50 organizations account for less than 20% of revenue.

f 9 운영관리

Major sources of revenue include membership dues, convention and seminar fees, contributions, and publications. Revenues may also come

from testing and examination services. An organization may offer members certification to ensure proper qualifications or to designate level

of expertise. Other non-dues related revenues may include sales of services and merchandise. For example, AAA offers roadside assistance

and maps.

Organizations generally hold annual meetings, which may involve trade shows with exhibits that showcase products and services.

Membership organizations also sponsor quality and certification standards and conduct industry research and gather statistics to provide

information for members, government groups, and the general public.

Organizations may represent groups of individuals or businesses within an industry. By representing large numbers of companies and people,

organizations can collectively promote group interests more effectively than can individual members. As advocates for members,

organizations may actively monitor government regulations and lobby public officials for favorable legislation. Political action committees

(PACs) are organizations that raise and donate money to political groups to further industry interests.

Technology

Association management software (AMS) may be used to coordinate membership, event planning, communication, educational

programming, dues collection, and financial systems. Database management programs track member information and help monitor

retention. Electronic payment makes membership renewals easier. Teleconferencing, webcasts, and virtual meetings allow associations to

communicate with members interactively without travel costs. Professional training programs may be offered via online portals. Effective

content management is critical to delivering timely, relevant information.

Social media tools such as Facebook, LinkedIn, and Twitter often are used to increase membership engagement. Such avenues can be a cost-

effective way to generate awareness, promote events, harvest contact information for recruitment, and encourage socialization among



members.

영업 및 마케팅

Members may include consumers or businesses. AARP, for example, courts a membership of individual consumers age 50 and over. Business

and trade associations may include groups of companies or professionals in fields such as law, medicine, or science. Major sales channels for

membership organizations include trade shows and publications, e-mail and direct mail campaigns, and local events.

Organizations spend a significant portion of their budget on membership marketing programs designed to promote awareness and branding,

engagement, and member recruitment and retention. A popular marketing tactic is cross-selling to non-members who have been to

association events. Job boards and the promotion of accreditation programs are also important marketing tools.

Despite sophisticated marketing techniques, or perhaps because of them, many members discover organizations through word-of-mouth

recommendations. Associations with higher new member renewal rates are more likely to utilize email and word-of-mouth recommendations

to create and/or maintain awareness of their association, according to Marketing General's Membership Marketing Benchmarking Report.

An organization's internal website can be a major sales channel, and is typically used for soliciting new members, promoting membership and

events, and collecting dues. It may also provide news and advocacy and legislative information.

Membership organizations offer a variety of pricing plans, including discounts for students. Some offer multi-year renewals, automatic annual

credit card renewals, and lifetime membership. A popular renewal option is installment renewal payments that can be paid monthly,

quarterly, or other regular increments.

재무 & 규제

Membership fees and renewals are critical to generate cash flow and fund operations. Organizations must work to maintain a healthy

membership through aggressive acquisition, retention, and renewal efforts. Grants or contributions are also an important source of revenue.

Many organizations are nonprofit and tax-exempt and reinvest earnings into operations.

Costs associated with marketing and advertising, which are necessary to maintain a healthy membership, represent one of the largest

expenses. Such efforts include brand awareness, member program marketing, and advocacy advertising. The skilled professionals necessary

for this work often demand high salaries.

Organizations may set aside permanent reserves to cover long-term expenses (such as pensions or retirement liabilities) or to fund large

projects.

Regulation

Federal laws regulate association relationships with, and donations to political action committees (PACs). In the past, lobbying improprieties

have drawn public and government scrutiny and resulted in increased legislation governing lobbying activities. However, recent Supreme

Court rulings have increased lobbying power for business and professional associations by allowing these groups to donate unlimited

amounts to political interests through super PACs.

The US Department of Labor regulates financial reporting for unions, and the National Labor Relations Board (NLRB) governs the relationship

among unions, workers, and management.

Working Capital Turnover by Company Size

The working capital turnover ratio, also known as working capital to sales, is a measure of how efficiently a company uses its capital to

generate sales. Companies should be compared to others in their industry.

 



 

Financial industry data provided by MicroBilt Corporation collected from 32 different data sources and represents financial performance of 

over 4.5 million privately held businesses and detailed industry financial benchmarks of companies in over 900 industries (SIC and NAICS). 

More data available at www.microbilt.com.

지역 및 전Á계 이슈

Most membership organizations generally operate within a single country or region of the world, though some larger organizations have

international branches, or operate through a global network of regional offices. Some large labor unions have international affiliates.

Membership organizations with operations across the globe include the International Bar Association (based in the UK) and the International

Chamber of Commerce (France).

International growth is a priority for many US-based membership organizations. A majority of organizations experiencing faster growth have a

dedicated international growth strategy.

The growing importance of the global market has led membership organizations to focus more attention on international issues. Member

contingents often travel to conferences, trade shows, and other events abroad to help develop connections around the world. Some

organizations are procuring market research for industries in multiple countries. Social media tools such as LinkedIn can be a cost-effective

way to reach members in international markets, for both recruitment and ongoing communication purposes.

Membership organizations are vulnerable to global economic volatility. During favorable market valuations, membership may increase as

professionals look to increase international commerce and maintain business relationships across borders. Examples of organizations that

have crossed international borders to successfully reach members beyond their home markets include professional and business associations

such as the Project Management Institute (PMI), the Entrepreneurs Organization (EO), and the Society for Human Resource Management

(SHRM), and the Institute of Management Accountants (IMA). Challenges to international membership organizations may include barriers to

trade resulting from high tariff rates, global politics, and increased government regulation.

In the US, states with the highest concentration of membership organizations include New York, California, Florida, Illinois, and Texas. US

membership organizations tend to be concentrated in the Washington, DC, area and in state capitals, because they typically serve as

advocates or lobbyists for members on public policy issues.

The number of wage and salary workers belonging to unions include about 14.3 million in 2024. Among states, Hawaii (26.5) and New York

(20.6%) continued to have the highest union membership rates.

인적 자원

Many membership organization jobs are professional and require legal, public relations, market research, member recruitment, training, or

industry experience. Union representatives typically receive extensive training in negotiation and dispute resolution. Average hourly industry

wages are moderately higher than the average for all US workers. To help manage payroll costs, membership organizations may use

volunteers to supplement the paid workforce.

http://www.microbilt.com/category/business-credentialing


Many associations are overseen by advisory boards consisting of prominent industry executives. For unions, an elected board of officials

governs each chapter and ensures that the organization adheres to a set of rules or a constitution.

Industry Employment Growth - Bureau of Labor Statistics

Average Hourly Earnings & Annual Wage Increase - Bureau of Labor Statistics

목차로 돌아가기
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CEO: How does the organization publicize and promote itself?

Executives take the lead in publicizing the value of the organization and promoting it as worthwhile for members.

CEO: How does the organization appoint board members?

Industry leaders may be more apt to join an organization's advisory board if it is headed by a well-known, experienced chief officer.

CFO: How does the organization earn revenue outside of membership dues?

An organization may find value in providing job placement, professional training, and career services.

CFO: What are the company's primary marketing expenses?

Organizations must engage in costly, sophisticated marketing and advertising activities to maintain a healthy membership.

CIO: What software does the organization use?

Organizations use software for a variety of functions, including association management, database management, and to enable electronic
payment.

CIO: What types of communication tools does the organization use?

A variety of digital communication tools can help organizations interact with members and delivery timely, relevant information.

HR: How does the organization manage its volunteer staff?

For best results, volunteer efforts need to be managed by a professional staff.

HR: What is the organization's compensation structure?

In an attempt to compete with private industry, many organizations pay modest or low salaries with generous benefits.

Sales: What pricing plans does the organization offer?

Membership organizations typically offer a variety of pricing plans, including discounts for students.

Sales: What social media platforms does the organization use?

Marketers often use social media tools such as Facebook, LinkedIn, and Twitter to track and increase membership engagement.
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최고경영자 - CEO

Promoting Membership

A primary source of revenue for organizations is membership dues. A key duty of a membership organization executive is to oversee the

successful recruitment of new members, and to engage and renew those members. Executives take the lead in publicizing the value of the

organization and promoting it as worthwhile for its members.

Overseeing Advisory Board

Many associations are overseen by advisory boards consisting of prominent industry executives. For unions, an elected board of officials

governs each chapter and ensures that the organization adheres to a set of rules or a constitution. Industry leaders may be more apt to join

an organization's board if it is headed by a well-known, experienced chief officer.

최고재무책임자 - CFO

Diversifying Revenue Streams

Organizations that are too dependent on membership dues may want to increase revenue from ancillary sources such as events, products,

and services. In particular, an organization may find value in providing job placement, professional training, and career services.

Managing Marketing Expenses

Organizations must engage in costly, sophisticated marketing and advertising activities to maintain a healthy membership. The skilled

professionals who specialize in work such as brand awareness, member acquisition and retention, member program marketing, and advocacy

advertising often demand high salaries.

최고정보책임자 - CIO

Picking Software Vendors

Association management software may be used to coordinate membership, event planning, communication, educational programming, dues

collection, and financial systems. Database management programs track member information and help monitor retention. Software is also

required to enable electronic payment, which makes membership renewals easier.

Managing Communication Tools

Teleconferencing, webcasts, and virtual meetings allow associations to communicate with members interactively without travel costs.

Effective communication through digital channels such as an organization's website, email, blogs, and social media platforms can help deliver

timely, relevant information.

인적 자원 - HR

Managing Volunteer Staff



Many organizations rely on volunteers to supplement their staff due to budget constraints. However well-intended, volunteers need

management and direction by the organization's permanent staff to complete tasks. Permanent staff needs management organization

training to manage the volunteers productively.

Determining Competitive Compensation

Membership organizations compete with the private industry for qualified staff. To attract and retain a high caliber professionals, membership

organizations must offer competitive salary and benefit packages. Those that pay relatively low salaries may provide generous benefits such

as vacation time, sabbaticals, retirement packages, and continuing education.

영업/마케팅 부5 장 - 영업

Determining Pricing Plans

Membership organizations typically offer a variety of pricing plans, including discounts for students. Some offer multi-year renewals,

automatic annual credit card renewals, and lifetime membership. A popular renewal option is installment renewal payments that can be paid

monthly, quarterly, or other regular increments.

Using Social Media to Grow Membership, Track Engagement

Marketers often use social media tools such as Facebook, LinkedIn, and Twitter to increase membership engagement. Such avenues can be a

cost-effective way to generate awareness, promote events, harvest contact information for recruitment, and encourage socialization among

members.

목차로 돌아가기
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위협요인

Reliance on Volunteer Services

A top challenge for organizations with growing membership is insufficient staff. Due to budget constraints, many organizations rely on

volunteers to supplement their staff. Because volunteers are unpaid, and most work only part-time, they may be a less reliable source of

assistance than regular employees.

Dependence on Membership

Organizations rely on membership dues as their primary source of revenue and offer various levels of membership at different prices. Because

organizations are dependent on membership dues, they must work to maintain a healthy membership through aggressive acquisition,

retention, and renewal efforts. Organizations with flat or declining membership may need to offset declining revenue from dues by working

to increase revenue from ancillary sources such as events, products, and services.

Marketing and Advertising Expenses

Organizations may need to engage in marketing and advertising activities to maintain membership. These include a range of efforts,

including brand awareness, member acquisition and retention, member program marketing, and advocacy advertising. Nonprofit

membership organizations compete with the private sector to fill marketing jobs, and the skilled professionals necessary for such work often

demand high salaries.

Attracting/Maintaining Younger Members

Organizations struggle to attract and maintain younger individuals to replace aging memberships. Lower-cost student memberships can be

difficult to convert to regular memberships. Organizations may use social media marketing as it is inexpensive and can reach wide audience

compared to traditional media, according to Uhuru Network.

비즈니스 트렌드

Member Engagement through Social Media

By focusing on engagement, organizations may strengthen member ties and improve renewal rates. More organizations are using social

media tools such as Facebook, LinkedIn, and Twitter as a cost-effective way to increase member engagement. For example, AARP operates a

YouTube channel featuring videos on topics such as financial security and health care legislation.

Flexible Dues

Organizations are increasingly abandoning the "one size fits all" business model, where all members pay the same dues, in favor of a

structure that charges different rates based on certain member attributes. Expenses of an organization will be shared among the members,

according to USLegal. It may also offer discounts for a range of categories, including student, retiree, and nonprofit memberships.

9 업 기회



Non-Dues Revenue

To be less dependent on membership dues, organizations can focus on diversifying their revenue streams. Additional sources of revenue may

include conferences, trade shows, and other events; sales of products and services; and training, seminars, and certification opportunities.

The American Bar Association, for example, offers a variety of law books for sale each year, as well as magazines, newsletters, and journals in

numerous specialized areas of the law, through its ABA Publishing division.

Job Placement, Training, and Career Services

A challenging job market coincides with an increased demand for job placement, professional training, and other career services. A

membership organization can be a valuable source of career services, including job boards and continuing education designed to help

members improve skills. Joining an organization can broaden your knowledge and enhance your network, according to 4CDesignWorks.

Online Communities

Organizations can use online communities to connect with their members, share information, and build relationships. Traditional social

networking sites such as Facebook and LinkedIn provide tools that can serve this purpose. As of February 2025, nearly 64% of the global

population were social media users, according to Statista.

목차로 돌아가기
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비즈니스 이슈

What are some of the main challenges of

organizations today?

A top challenge for organizations with growing membership is
insufficient staff.

How does the organization work to maintain a

healthy membership?

Organizations rely on membership dues as their primary source
of revenue and offer various levels of membership at different
prices.

What is the organization's strategy for

conducting effective marketing and advertising

campaigns?

Organizations may need to engage in marketing and advertising
activities to maintain membership.

How can organizations reduce reliance on

membership dues?

To be less dependent on membership dues, organizations can
focus on diversifying their revenue streams.

What career services does the organization

provide?

A challenging job market coincides with an increased demand for
job placement, professional training, and other career services.

How does the organization conduct research

on its members?

Organizations can use online communities to connect with their
members, share information, and build relationships.
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벤치마킹용 정보 트렌드

Quick Ratio by Company Size

The quick ratio, also known as the acid test ratio, measures a company's ability to meet short-term obligations with liquid assets. The higher 

the ratio, the better; a number below 1 signals financial distress. Use the quick ratio to determine if companies in an industry are typically 

able to pay off their current liabilities.

 

 

Financial industry data provided by MicroBilt Corporation collected from 32 different data sources and represents financial performance of 

over 4.5 million privately held businesses and detailed industry financial benchmarks of companies in over 900 industries (SIC and NAICS). 

More data available at www.microbilt.com.

Working Capital Turnover by Company Size

The working capital turnover ratio, also known as working capital to sales, is a measure of how efficiently a company uses its capital to 

generate sales. Companies should be compared to others in their industry.

 

 

Financial industry data provided by MicroBilt Corporation collected from 32 different data sources and represents financial performance of 

over 4.5 million privately held businesses and detailed industry financial benchmarks of companies in over 900 industries (SIC and NAICS). 

http://www.microbilt.com/category/business-credentialing


More data available at www.microbilt.com.

Current Liabilities to Net Worth by Company Size

The ratio of current liabilities to net worth, also called current liabilities to equity, indicates the amount due creditors within a year as a 

percentage of stockholders' equity in a company. A high ratio (above 80 percent) can indicate trouble. 

 

 

Financial industry data provided by MicroBilt Corporation collected from 32 different data sources and represents financial performance of 

over 4.5 million privately held businesses and detailed industry financial benchmarks of companies in over 900 industries (SIC and NAICS). 

More data available at www.microbilt.com.

벤치마킹용 정보

Data Period: 2023 Last Update October 2024

Table Data Format Mean

 

Company Size All Large Medium Small

Size by Revenue   Over $50M $5M - $50M Under $5M

Company Count 14846 7 150 14689

 

Income Statement

Net Sales 100% 100% 100% 100%

Gross Margin 96.5% 94.3% 96.9% 98.2%

Officer Compensation 3.4% 3.3% 3.1% 3.6%

Advertising & Sales 0.4% 0.4% 0.4% 0.4%

Other Operating Expenses 85.0% 84.9% 84.9% 85.0%

Operating Expenses 88.8% 88.7% 88.3% 89.1%

Operating Income 7.7% 5.6% 8.5% 9.1%

Net Income 1.3% 1.3% 1.4% 1.3%

 

http://www.microbilt.com/category/business-credentialing
http://www.microbilt.com/category/business-credentialing


Balance Sheet

Cash 34.4% 36.9% 38.6% 31.3%

Accounts Receivable 8.6% 9.9% 9.1% 7.7%

Inventory 1.5% 2.0% 1.3% 1.2%

Total Current Assets 55.0% 63.1% 58.5% 48.9%

Property, Plant &

Equipment
29.0% 18.2% 23.8% 37.4%

Other Non-Current Assets 16.0% 18.7% 17.8% 13.7%

Total Assets 100.0% 100.0% 100.0% 100.0%

Accounts Payable 6.9% 8.3% 7.3% 5.9%

Total Current Liabilities 28.1% 32.5% 28.1% 25.4%

Total Long Term Liabilities 25.6% 22.1% 24.8% 28.1%

Net Worth 46.3% 45.5% 47.1% 46.5%

 

Financial Ratios

Quick Ratio 1.74 1.65 1.90 1.74

Current Ratio 1.96 1.94 2.08 1.92

Current Liabilities to Net

Worth
60.6% 71.4% 59.7% 54.7%

Current Liabilities to

Inventory
x19.36 x16.40 x22.14 x21.19

Total Debt to Net Worth x1.16 x1.20 x1.12 x1.15

Fixed Assets to Net Worth x0.63 x0.40 x0.50 x0.80

Days Accounts Receivable 27 25 30 29

Inventory Turnover x2.80 x4.20 x2.72 x1.48

Total Assets to Sales 89.5% 70.6% 93.1% 104.6%

Working Capital to Sales 24.1% 21.6% 28.3% 24.5%

Accounts Payable to Sales 6.1% 5.7% 6.6% 6.1%

Pre-Tax Return on Sales 2.1% 2.1% 2.2% 2.1%

Pre-Tax Return on Assets 2.3% 3.0% 2.4% 2.0%

Pre-Tax Return on Net

Worth
5.1% 6.5% 5.0% 4.2%

Interest Coverage x8.25 x8.86 x11.08 x7.19

EBITDA to Sales 9.9% 7.8% 10.7% 11.4%

Capital Expenditures to

Sales
3.7% 2.9% 3.5% 4.5%

 



Financial industry data provided by MicroBilt Corporation collected from 32 different data sources and represents financial performance of 

over 4.5 million privately held businesses and detailed industry financial benchmarks of companies in over 900 industries (SIC and NAICS). 

More data available at www.microbilt.com.

경제적 지표

Membership Organizations

Valuation Multiple MVIC/Net Sales MVIC/Gross Profit MVIC/EBIT MVIC/EBITDA

Median Value N/A N/A N/A N/A

MVIC (Market Value of Invested Capital) = Also known as the selling price, the MVIC is the total consideration paid to the seller and

includes any cash, notes and/or securities that were used as a form of payment plus any interest-bearing liabilities assumed by the buyer.

Net Sales = Annual Gross Sales, net of returns and discounts allowed, if any.

Gross Profit = Net Sales - Cost of Goods Sold

EBIT = Operating Profit

EBITDA = Operating Profit + Noncash Charges

SOURCE: DealStats (formerly Pratt's Stats), 2024 (Portland, OR: Business Valuation Resources, LLC). Used with permission. DealStats is

available at https://www.bvresources.com/learn/dealstats

목차로 돌아가기
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업종 웹5 이트

American Society of Association Executives (ASAE)

Canadian Society of Association Executives (CSAE)

Marketing General Incorporated

Meetings and Conventions (M&C)

National Labor Relations Board (NLRB)

https://www.asaecenter.org/
http://www.csae.com/
http://www.marketinggeneral.com/
http://www.meetings-conventions.com/
http://www.nlrb.gov/
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유관 9 업 코드

NAICS CODES

8139 - Neighborhood association

표준산업분류코드

8611 - All Other Travel Arrangement and Reservation Services

목차로 돌아가기



재무제표 (현지 공시 기준)

Current / Short Term Assets

31-12월-2024 31-12월-2023 31-12월-2022 31-12월-2021 31-12월-2020

1 년 1 년 1 년 1 년 1 년

KRW KRW KRW KRW KRW

1473.469237 1288.325448 1260.473604 1189.889027 1089.5408168707

아니요 아니요 아니요 아니요 아니요

0.01 0.03 0.01 0.00 0.00

0.05 0.06 0.02 0.01 0.01

Fixed / Long Term Assets

31-12월-2024 31-12월-2023 31-12월-2022 31-12월-2021 31-12월-2020

1 년 1 년 1 년 1 년 1 년

KRW KRW KRW KRW KRW

1473.469237 1288.325448 1260.473604 1189.889027 1089.5408168707

아니요 아니요 아니요 아니요 아니요

0.85 1.56 1.47 2.09 2.61

0.89 1.63 1.51 2.12 2.64

2.44 3.43 2.22 2.83 3.26

Profit And Loss Account

31-12월-2024 31-12월-2023 31-12월-2022 31-12월-2021

1 년 1 년 1 년 1 년

KRW KRW KRW KRW

Period Length

Filed Currency

Exchange Rate

Consolidated

Other receivables

Prepaid expenses

Period Length

Filed Currency

Exchange Rate

Consolidated

Other tangible assets

Total fixed assets

Total long term assets

Period
Length

Filed
Currency



31-12월-2024 31-12월-2023 31-12월-2022 31-12월-2021

1363.3874002861025 1306.4878491138893 1291.6187645601096 1144.342260242943 1179.8

아니요 아니요 아니요 아니요

5.77 5.77 5.90 6.03

0.71 0.77 0.79 0.80

0.07 0.05 0.03 0.04

0.29 0.22 0.20 0.18

0.73 0.70 0.66 0.74

0.01 0.01 0.04 0.05

0.03 - - -

2.95 4.39 4.35 4.57

0.06 0.07 0.04 0.03

0.05 0.05 0.04 0.01

0.01 0.02 0.01 0.03

0.07 0.13 0.04 0.06

0.06 0.05 0.04 0.06

0.02 0.08 0.00 0.00

Exchange
Rate

Consolidated

Wages and
salaries

Benefits

Taxes

Rent

Depreciation

Advertising,
distribution
&
commercial
expenses

Bad debts
for the year

Other
operating
expenses

Total non-
operating
income (p&l)

Interest
income

Other non-
operating
income (p&l)

Total non-
operating
expenses
(p&l)

Interest
expenses

Other non
operating
expenses
(p/l)



Financial Ratios

31-12월-2024 31-12월-2023 31-12월-2022 31-12월-2021 31-12월-2020

1 년 1 년 1 년 1 년 1 년

아니요 아니요 아니요 아니요 아니요

1.29 0.88 1.30 1.48 1.70

목차로 돌아가기

Period Length

Consolidated

Quick ratio


